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Welcome to Adelaide!
The University of South Australia Business School is excited to be hosting this year’s ANZIBA 2017
conference at our West Campus here on North Terrace, Adelaide. We hope you enjoy the conference and
its festivities.
The theme this year focuses on Internationalization, International Entrepreneurship and the Emerging
Markets. Questions include the governance structures most effective in helping an entrepreneur manage
the risks of an asymmetric relationship when partnering with a MNE; using comparative approaches
across nations, about cultures and institutional influences impacting entrepreneurial internationalization;
importance and influence of clusters on competition and resource scarcity on entrepreneurial activity and
success; network ties with the greatest impact for identifying international opportunities; and the impact
of the recent slowing down in some emerging markets on the internationalization of emerging market
firms, new start-ups, and the growth of the middle class.
On Day One, we have the official Kaurna Opening, Welcome Address, one Key Note Address and two
Concurrent Sessions, followed by a breath-taking escape to the beautiful wineries of Barossa Valley for
the official Conference Dinner. On Day Two, we have two Key Note Addresses and one Concurrent
Session.
On behalf of the organising committee, I wish you all a successful and enjoyable conference, here in
Adelaide.
Professor Susan Freeman, Conference Chair, ANZIBA 2017
LOCAL ORGANISING COMMITTEE AND EXECUTIVE
Professor Susan Freeman - University of South Australia. Conference Chair.
Professor Ying Zhu - University of South Australia
Professor Tamer Cavusgil - Georgia State University
Dr Rob Jack - Macquarie University. ANZIBA Executive Representative.
Associate Professor Greg Fisher - Flinders University. Doctoral Colloquium.
Dr Yoshio Yanadori - University of South Australia. IHRM Representative.
Associate Professor Richard Lee - University of South Australia. Marketing Representative.
Dr Ping Xiong - University of South Australia. Law Representative.
Dr Ryan Tung - University of South Australia. International Business Representative.
Associate Professor Vassiliki (Vicky) Bamiatzi - University of Liverpool.
Associate Professor Konstantinos (Kostas) Bozos - University of Leeds.
Professor Zhang (Richard) Bin - Donghua University. Chair Chinese Track.
Professor Lei Shen - Donghua University. Chinese Track.
Professor Jiang Qiju - Shanghai Ocean University. Chinese Track.
Professor Zhao Wei - Beijing Normal University. Chinese Track.
Professor Zhu Ciyun - Tsinghua University. Chinese Track.

Schedule at a Glance

Day 1, Wednesday 15th February

PhD Colloquium

Flinders University, Victoria Square Presence
8.30am – 4.00pm (8.00am Registration Opens)

Welcome Reception

The University of South Australia, Hawke Building
6.00pm – 8.00pm

Day 2, Thursday 16th February

ANZIBA Conference

The University of South Australia, Hawke Building
9.00am – 3.30pm (8.30am Registration Opens)

ANZIBA Evening Functions

Barossa Valley, South Australia
3.30pm Wine Tour
6.00pm Conference Dinner

Day 3, Friday 17th February

ANZIBA Conference

The University of South Australia, Hawke Building
9.00am – 4.30pm

End of Conference

ANZIBA 2017
Welcome to Adelaide
Message from the President

On behalf of the ANZIBA Executive Committee it gives me great pleasure to welcome you to the ANZIBA 2017 Conference in Adelaide. The
annual ANZIBA conference provides opportunities for academics and research students to exchange ideas and network. The theme of this
year’s, “Internationalisation, International Entrepreneurship and the Emerging Markets”, is designed to encourage scholars to share their novel
ideas pertaining to theory building through incorporating context in research.

I would like to extend my congratulations to the conference chair, Professor Susan Freeman, and the local organising committee for compiling
a substantial program incorporating both paper and panel sessions and three leading international keynote speakers. As in previous years, it
is particularly encouraging to see a large number of submissions from outside the Australia and New Zealand region. I’d like to thank the
School of Commerce and University of South Australia Business School at the University of South Australia for hosting the conference and Flinders Business School, at
Flinders University for hosting the our Doctoral Colloquium.

Finally, I would like to extend to our three keynote speakers, Professor Patricia McDougall-Covin, Professor Tamer Cavusgil and Professor Peter Buckley, our greetings
and appreciation.
I wish you all a productive and enjoyable conference.
Professor Peter Dowling
La Trobe University
President, ANZIBA Executive Committee

UniSA Business School
PVC – Professor Marie Wilson
Professor Marie Wilson is Pro Vice Chancellor
(Business and Law) of the University of South
Australia Business School. Professor Wilson
has a track record of delivering in both
industry and university leadership, and under
her direction the UniSA Business School has
become globally recognised as a leader in
applied research and in the education of
global professionals. Since gaining her initial
degree in Science at Florida State University
Professor Wilson has studied and worked
across the globe and has been a senior
manager in strategy and HRM for seven public companies, including one of the
largest IT firms in the world. Professor Wilson’s specialities include the
management of performance (with a focus on professionals and knowledge
work), decision-making and the human side of entrepreneurship and economic
development. She has published and lectured extensively in these areas.
Under Professor Wilson's Leadership the UniSA Business School's MBA has
been awarded a Graduate Management Association of Australia (GMAA) fivestar rating for the 9th year running, and the MBA and Business School were
awarded a five-star rating in QS (Quacquarelli Symonds) Stars, while continuing
UniSA’s prestigious EQUIS accreditation (which looks for a balance between
high academic quality and professional relevance). The UniSA Business School
hosts several world class research centres, including the Australian Centre for
Asian Business, and the Ehrenberg-Bass Institute for Marketing Science. In the
last three years, the Business School has launched both the Centre for Business
Growth in partnership with ANZ, and the Institute for Choice (Sydney and
Adelaide).Professor Wilson holds a Juris Doctor (JD) in contract and
employment law, a PhD in management and has over twenty years of
university leadership experience, including senior roles at Griffith University
and The University of Auckland. She also has extensive experience in start-up
and high technology ventures, is a Graduate of the Australian Institute for
Company Directors, and a Fellow of The Australian Institute of Managers (AIM)
and The Australia and New Zealand Academy of Management (ANZAM).

Professor Lin Crase

Professor Lin Crase is Professor of Economics and
Head of School of Commerce. He joined UniSA in
February 2016. Prior to commencing at UniSA,
Lin was Professor and Director of the Centre for
Water Policy and Management at La Trobe
University.

Lin's research has focused on applied economics
in the context of water. He has analysed water
markets and the property rights that attend them,
water pricing and numerous applications of
water policy. Whilst his expertise includes the Murray-Darling Basin in Australia,
he has also worked on projects in south Asia, Japan and Europe.

Lin has published over 100 journal articles, numerous book chapters, four
books and a range of other papers and opinion pieces.

Currently, Lin holds an ARC Linkage Grant with Melbourne Water and the
Victoria Department of Environment, Land, Water and Planning. This project
focuses on understanding and measuring the different benefits gained from
urban waterways, especially those that relate to amenity. He was also recently
awarded an ACIAR (Australian Centre for International Agricultural Research)
grant that deals with institutional issues in irrigation in Pakistan and India.
Valued at $1.3M this project aims to develop a better understanding of farmer's
motivations in decentralised governance systems and how this can be used to
improve water allocations in Bihar, Assam, Punjab and Sindh. Lin is also involved
in other projects dealing with the value of environmental water entitlements,
use of environmental water reserves in the Murray-Darling and analysis of the
efficacy of alternative drought and flood policies.

Professor Patricia McDougal-Covin

Professor Tamer Cavusgil

Keynote Speakers
Professor Patricia McDougal-Covin
is the William L. Haeberle Professor
of Entrepreneurship and the
Director of the Institute for
International Business at Indiana
University’s Kelley School of
Business. Dr. McDougall is an
Academy of International Business
Fellow,
a
21st
Century
Entrepreneurship Research Fellow, former VicePresident-Programs for the Academy of International
Business and former Entrepreneurship Division Chair in
the Academy of Management. She and her frequent coauthor are widely credited with pioneering the growing
academic field of international entrepreneurship and
were presented the JIBS Decade Award for their 1994
article on the early internationalization of new ventures.
The award is given to the Journal of International
Business Studies article that has had the most significant
impact on international business research during the past
decade. The Entrepreneurship Division of the Academy of
Management presented her with the Foundational Paper
Award for her international entrepreneurship research.

Professor Tamer Cavusgil holds the
Fuller E. Callaway Professorial Chair
at Georgia State University in Atlanta
Georgia, and is the Executive
Director of the Center for
International Business Education and
Research at Robson College of
Business. He specializes in the
internationalization of the firm,
global strategy, emerging markets, and buyer-seller
relationships in cross-border business. Most recently, he
has been researching the evolution of middle-class in
rapidly transforming economies. Tamer’s professional
career spans teaching, research and administrative
responsibilities in international business and marketing at
Georgia State University (2008- present), Michigan State
University (1987-2008; Inaugural holder of John W.
Byington Endowed Chair in Global Marketing), Bradley
University (1983-87), University of Wisconsin-Whitewater
(1978-83), and the Middle East Technical University (ODTU),
Turkey (1976-78). Tamer is also a Visiting Professor at Leeds
University Business School. He also holds adjunct
professorships at the University of Adelaide (Australia) and
Xi’an Jiaotong University (China). He serves on the Hong
Kong Research Grants Council. Tamer is the recipient
ofnumerous awards and recognitions. In May 2014, he
was inducted as Doctor Honoris Causa (Honorary
Doctorate) by the Universiteit Hasselt, Belgium, “in
recognition of seminal research in, and ground breaking
contributions to the field of int’l marketing and int’l
business performance.” Other awards include: The
Journal of International Business Studies Decade Award
(2014), American Marketing Association’s Excellence in
Global Marketing Research Award (2002 and 2012);
Distinguished Faculty, and Ralph H. Smuckler Award for
Advancing International Studies and Programs (Michigan
State University).
Dr. McDougall-Covin has received several teaching and
research recognitions, including Indiana University’s
Trustees’ Teaching Excellence Recognition Award and
the Kelley School’s Full Professor Research Excellence
Award. She has co- edited four books and published
numerous articles which appear in a variety of academic
and professional journals, including AMJ, JBV, ETP, SMJ,
JIBS, MIR and JOM. She is a current or former member of
ten editorial boards. Her research has been presented in
the business press, including Inc. magazine, USA Today,
and The Wall Street Journal. Her business teaching cases
appear in more than twenty-five leading textbooks.

Professor Peter Buckley

Professor Peter Buckley is
Professor of International
Business and Founder Director
of the Business Confucius
Institute at the University of
Leeds, and founding Director of
the Centre for International
Business, University of Leeds.

He has published 27 books in English, including one in
German, and has published over 190 refereed articles in
European, American and Japanese journals including 21
contributions to the Journal of International Business
Studies (JIBS). He was listed as one of the most
“successful Academic Writers” in The Times Higher
Education Supplement (January 2006). He was elected a
Fellow of AIB in 1985 for “outstanding achievements in
international business”. He was President of the
Academy of International Business 2002-04 and served
as Immediate Past President 2004-06. Most recently he
was appointed an Officer of the Order of the British
Empire (OBE) in the Queen’s New Year Honours List
2012.

Welcome Address

Professor Susan Freeman

Conference Chair

Susan's research interests comprise: international business strategy including
early accelerated internationalizing smaller firms; parent-subsidiary MNE
autonomy; international entrepreneurship; services internationalization;
Corporate Social Responsibility and global business; and emerging markets, with
a focus on the Asian region and on qualitative research.

Susan is a Vice President for the Australia and New Zealand International
Business Academy (ANZIBA). She is an Associate Editor for International
Marketing Review and Rutgers Business Review, and a member of the Editorial
Review Board for the Journal of Business Research and Journal of International
Entrepreneurship.

Susan Freeman (Ph.D.) is Professor of International
Business, Associate Director – Australian Centre for
Asian Business (ACAB) and the former Dean:
Postgraduate and Professional Programs in the
University of South Australia Business School. She
provides leadership in the areas of international
business postgraduate teaching and learning and
professional development to ensure a culture that
embraces both scholarship and excellence in
teaching. The role extends to the Master of Business
Administration (MBA) and the new International
Master of Business Administration (IMBA) and provides leadership across the
portfolio of research and doctoral supervision in the area of international
business.

Lord Mayor – Martin Haese
Martin is a proud South Australian. As a city
resident, business owner and educator, Martin is
committed to serving the City of Adelaide’s
residential, commercial and visitor communities.
At 27 years of age, Martin opened his first retail
store in the City of Adelaide and over the next 12
years grew that business into a successful
national enterprise with 220 employees. Martin
went on to study an MBA and later became the
General Manager of the Rundle Mall
Management Authority.
Martin
co-founded
the
Entrepreneurs’
Organisation in SA and has served on a number of boards including the South
Australian Youth Arts Board, the Adelaide Convention Bureau, the Property
Council’s Mainstreets Committee and Chairman the Bay to Birdwood. Martin
was also the national Chair of the Council of Capital City Lord Mayors in 2015.
Martin has also worked as a lecturer for MBA students where he has taught
entrepreneurship in Adelaide and interstate. He has travelled widely and done
business internationally.
Martin believes that technology will provide many of the solutions for today’s
problems and opportunities. As Lord Mayor, Martin is focused on enhancing
Adelaide’s reputation as a smart innovative city and being a ‘city where good
things happen first’.
Martin’s immediate goal is for the City of Adelaide to become an even greater
place to live, learn, work, play, visit and invest. The ultimate goal is to become
the world’s most livable city.

From 2010 to 2014 she was Associate Professor of International Business at the
University of Adelaide Business School, and in 2014, received the Faculty
Executive Dean's Commendation for Excellence in Research. From 1995 to 2003
she was a lecturer in the Department of Marketing; and 2004 to 2009 senior
lecturer in the department of Management at Monash University, Australia.
From 1990 to 1995 she lived and lectured in the Netherlands and Austria, and
lectured in Belgium and Finland.

ANZIBA Life Fellow Award
Professor Stephen Nicholas
Presentation of the Inaugural ANZIBA Life Fellow
Award to Professor Stephen Nicholas for his efforts
and dedication in establishing ANZIBA.

Professor Nicholas is an Emeritus Professor of
International Business at the University of Newcastle. He served as the first
President of the Australia and New Zealand International Business Academy
(ANZIBA).
Professor Nicholas was elected to membership of the Academy of Social Sciences
in Australia in 1997. He is Yunshan Chair Professor at the Guangdong University
of Foreign Studies and Guest Professor at Beijing Normal University, Beijing
University of Foreign Studies and Nanjing University of Finance and Economics.
Professor Nicholas is a member of the Board of Trustees of Guangdong
University of Foreign Studies; a Member of Council and Member of Academic
Board, TOP Education, Sydney and previously was Chair of the Governing
Council, Williams Business College, Sydney. He has served as President of the
Economic History Society of Australia and New Zealand and was a Member of
the International Economic History Association Executive. He has been Visiting
Professor at Nagoya University, Research Fellow at the Australian National
University, a Visiting Fellow in Economics, Reading University and a Visitor at the
London School of Economics, Business History Unit.
Professor Nicholas has published over 120 refereed journal articles, book
chapters and edited books in international business, knowledge and diversity
management, international human resource management, business history,
economic history and anthropometric history.

Best Reviewer and Best Paper Nomination

Best Reviewer Nominations

Track 1. Sofia John
Track 2. Björn Schmeisser
Track 3. Peter Gabrielsson
Track 4. Jane Menzies
Track 5. Mathupayas T.
Track 7. Wei Li
Track 10. Dr Vassiliki (Vicky) Bamiatzi
Track 13. Eric Milliot
Tracks 6, 8, 9, 11, 12, 14 and 15 No nominations

Best Paper Nominations

Track 1. Human Resource Management of a Chinese Bank in Australia.
Author Judith Zhu

Track 2. I am not who I claimed to be: How to manage identify shifts when
de-internationalising. Author Duc Nguyen

Track 3. Internet-enabled experiences within the internationalisation
process of the firm. Authors Sarah M Dillon, C Glavas, Shane Mathews

Track 4. How do foreign SMEs develop structural and relational social
capital in China? Authors Jane Menzies, Stuart Orr

Track 10. The Chinese Business System and its transitional Economic
Model and Political Ties, Proself and Prosocial Engagement, and Firm
Performance: The Effects of Institutional Development. Authors Rui Torres
Oliveria, Sandra Figueira

Track 12. Deregulation and Sustainability: Discursive, political and legal
strategies before and after a major industrial accident. Authors Alex
Bitektine, Linda Bensallah

Track 13. Control Variables in International Business Research: A Review
and Recommendations. Authors Bo Nielsen, Arpit Raswant

Tracks 5, 6, 7, 8, 9, 11, 14 and 15 No nominations or not registered for the
conference.

Announcement of the winner ‘Best Paper Award’: made at the Conference
Dinner.
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ANZIBA 2017 Conference Program
The University of South Australia, Hawke Building
Wednesday 15th of February

Kerry Packer Civic Gallery

Allan Scott Auditorium

Allan Scott Auditorium

Cocktail Event – Opening – Prof Peter Dowling, ANZIBA President and Welcome Address – PVC Prof Marie Wilson, UniSA Buisness School
Kerry Packer Civic Gallery, Hawke Building, The University of South Australia, Adelaide

18.00 – 20.00 WELCOME RECEPTION
18.00 – 20.00

REGISTRATION

Thursday 16th of February
08.30 – 9.00

Official “Kaurna Welcome” – Mr Michael O’Brien

Conference Opening
9.00 – 9.15

Welcome Address
The Right Honourable Mr Martin Haese, The Lord Major of Adelaide

MORNING TEA

Auditorium Foyer

Patricia McDougall-Covin, William L. Haeberle Professor of Entrepreneurship at Indiana University’s Kelly School of Business, USA

KEYNOTE ADDRESS

9.15 – 9.30

9.30 – 10.30

10.30 – 11.00

ROOM H6-11
Track Five: International
Marketing and
Internationalization
Chair: Sally Rao-Hill
Track Two
“Breaking up and
making up – A host
location policymakers’
perspective on
internationalization”
Orlando Fernandes

ROOM H6-10
Track Two: MNEs & their
Subsidiaries
Chair: Konstantinos
Bozos

Track Four
“How do foreign SMEs
develop structural and
relational social capital
in China?”
Jane Menzies, Stuart Orr

ROOM H6-09
Track Four: Networks,
Alliances & Inter-firm
Relations
Chair: Simone Guercini

Track Fifteen
“The revival of a
traditional urban
organization in Internet
age in Beijing”
Jessyca Xi Ju

ROOM H6-03
Track Fifteen: Chinese
Track (Mandarin)
Chair: Ying Zhu &
Jiang Qijun

Track Ten
“Home Country
Dynamics and
Internationalisation”
Chui Shiam Chan,
Chinmay Pattnaik

Track Ten
“Corporate Social
Responsibility and Age of
Productivity: Upper
Echelon Prospective”
Abdullah Al Mamun,
Qaiser Rafique Yassir,
Dr. Michael Seamer, Dr.
Mariano Heyden
Track Ten
“Declining Industries in
Emerging Economies
and Firm Strategies”
Hao Tan

Council Room
Track Ten: Emerging
Markets: Latecomer
Firms, Institutions,
Organizations & Markets
Chair: Douglas Dow
Track Ten
“The Chinese Business
System and its
Transitional Economic
Model”
Rui Torres Oliveira,
Sandra Figueira

Hawke Meeting Rooms

Track Five
“Internationalization of
Mobile Telecoms
Services: A Systematic
Review of the Literature”
Max Dike, Elizabeth
Rose

Track Fifteen
“The analysis about
Quality and safety
supervision of fresh
agricultural products
based on Social
Governance”
Qijun Jiang, Yu Jiawen

Track Fifteen
“The Core Issues and
Basic Angle of School
Education’s Cultural
Selection Research”
Ba Zhanlong

Track Fifteen
“The Changes and
Future Direction of
China Traditional
Festival”
Fang Xiao

Track Two
“I am not who I claimed
to be: How to manage
identify shifts when deinternationalising”
Du Cuong Nguyen

Track Two
“How Does Subsidiary
Learning Behaviour in
Investment Expansion
Affect Subsidiary
Divestment?”
Hye Youn Park, Chris
Changwha Chung

Track Two
“International
Competitiveness and
Growth of MNEs”
Ziqi Liao

Track Five
“Relationship of external
knowledge management
and performance of
Chinese manufacturing
firms: The mediating role
of talent management”
Muhammad Ali, Shen
Lei
Track Five
“A Typology of the
Attributes of Product
Packaging for
Localisation”
Wenjun Wang, Richard
Lee, Susan Freeman,
Song Yang
Track Five
“Cultural Difference in
Perceived Risk: the Case
of Purchasing Online
Service Deals”
Karen Kao, Sally Hill,
Indrit Troshani

Track Four
“Investigating
Conviviality Through an
Entrepreneurial
Prospective: Main
Results from an
Explorative Research”
Simone Guercini, Silvia
Ranfagni
Track Four
“Auxiliary Flexibility in
Healthcare Delivery
System: A Research
Framework”
Pradeep Kumar,
Shibashish Chakraborty,
Sasadhar Bera
Track Four
“Examining network
processes and structure
for internationalization:
The role of pre-existing
networks and multiplex
ties”
Frances Chang, Cynthia
Webster

CONCURRENT SESSION 1

Track Three
Internet-enabled
experiences within the
internationalisation
process of the firm”
Sarah Dillon, Charmaine
Glavas, Shane Mathews

Track Three
“International market
entry opportunity
related processes of
young internationalizing
firms”
Peter Gabrielsson,
Mika Gabrielsson,
Paresha Sinha
Track Three
“How did Turnover
Unfold? A Qualitative
Inquiry of Indian
Entrepreneur”
Shruti Sardeshmukh,
K Kumar, Ronda Smith

ROOM H6-12
Track Three:
International
Entrepreneurship
Chair: Peter Gabrielsson

11.00 – 12.30
Time

11.00 –
11.16

11.18 –
11.34

11.36 –
11.52

11.54 –
12.10

Track Three
“Influence of Social
Capital on Foreign
Market Entry Mode
Changes among Family
Small and Medium-Sized
Enterprises (SMEs)”
Ankit Aggarwal,
Maureen Benson-Rea

12.12 –
12.28

Track Five
“Empowering Facebook
Brand Pages: The Effects
of 4P Posts on Customer
Engagement”
Mathupayas Thongmak

NETWORKING LUNCH

Track Three
“By accident or design:
The internationalisation
of Australian innovative
SMEs utilising wholly
owned foreign entities in
China”
Ismail Abdulhak, Jane
Menzies, Steve Ogden

12.30 – 13.30

Track Thirteen
“Control Variables in
International Business
Research: A Review and
Recommendations”
Bo Nielsen, Arpit
Raswant

Track Eleven: Global
Business Leadership
Chair: Chad Chui

ROOM H6-11
Track Thirteen: Research
Methodology
Chair: Bo Nielsen

CONCURRENT SESSION 2

ROOM H6-12
Track Three: International
Entrepreneurship
Chair: Jane Menzies

13.30 – 15.00
Time

13.30 –
13.50

Track One: International
Human Resource
Management & Global
Mobility
Chair: Dan Wang
Track Three
‘”Rethinking
entrepreneurial
intention: Goals need
Implementation
Intention”
Shuja ul Islam, Danial
Hassan

Track Two
“Upgrading Local
Operations for Global
Arbitrage”
Fisch, Jan Hendrik;
Björn Schmeisser

ROOM H6-10
Track Two: MNEs & their
Subsidiaries
Chair: Paul Brewer
Track Seven:
International Economics,
Finance & Accounting
Chair: Konstantinos
Bozos
Track Two
“Corporate Political
Activity in MNC
Subsidiaries: Extending
the IntegrationResponsiveness
Framework”
Shantanu Banerjee, Paul
Brewer, Sunil Venaik

Track Four
“Network Ties, Informal
Fees and Export
Propensity of
Vietnamese SMEs”
Thi Xuan Huong
Nguyen,
Viet Le

ROOM H6-09
Track Four: Networks,
Alliances & Inter-firm
Relations
Chair: Eric Milliot
Track 12: International
Business and the Legal
Environment
Chair: Shruti Sardeshmakh
Track Four
“The stake of
interpersonal networks
for implementing
economic intelligence
systems in China”
Eric Milliot

Auditorium Foyer

ROOM H6-03
Track Fifteen: Chinese
Track (Mandarin)
Chair: Ying Zhu &
Jiang Qijun

Council Room
Track Ten: Emerging
Markets: Latecomer
Firms, Institutions,
Organizations & Markets
Chair: Vassiliki Bamiatzi

Hawke Meeting Rooms

Track Fifteen
“The Challenges and
Dealing Strategies on
Adopting Big-Data of
Social Governance”
Yan Wang

Track Ten
“Organizational Slack as
an Enabler of
Internationalization: The
Case of Large Brazilian
Firms”
Jorge Carneiro, Vassiliki
Bamiatzi, Tamer
Cavusgil

13.52 –
14.12

14.14 –
14.34

14.36 –
14.56

Track Three
“SME Resilience in the
face of Globalized Supply
Chain Vulnerabilities”
Bridgette SullivanTaylor,
Sarah Livschitz

Track One
“IntELS (Internationally
educated local staff): Are
they ‘foreign’ in the
workplace? (A case
study in Vietnam)”
Mary Precy Lego, Ron
Edwards, Sharif As-Saber

Track Seven
“Historical or Spatial
Dependence? The
Antecedents and
Consequences of FDI and
Environmental Pollution
in China”
Jian-Xun Chen, Hui Tan,
Wei Li, Rong Zhu

Track Seven
“Economic Integration
and Intra-regional FDI”
Pard Teekasap

Track Twelve
“Growth Strategies and
Institutional Constraints
of Indian IT
Multinationals Operating
in Australia”
Parth Patel, Ramudu
Bhanugopan

Track Twelve
“Deregulation and
Sustainability: Discursive,
political and legal
strategies before and
after a major industrial
accident”
Alex Bitektine, Linda
Bensallah

Track Four
“Understanding and
Managing Distrust and
Trust to Build Better
Business Relationships”
Frank Nyamrunda, Susan
Freeman, Christopher
Medlin, Tamer Cavusgil

Track Fifteen
“Paths and Measures of
Globalization of the
Automobile industry in
China”
Wei-Fu Zhang, Ye
Xuan Qiang Ding,
Wen-Wu Zhang

Track Fifteen
“Research on the
MNCs’ R&D Centers in
China and Chinese
Enterprise
Technological
Innovation”
Ye Xuan, Wei-Fu
Zhang, Qiang Ding,
Wen-Wu Zhang
Track Fifteen
“Research on the
development trend of
technology transfer
from multinational
corporations to China”
Qiang Ding, Wei-Fu
Zhang, Ye Xuan, WenWu Zhang

Track Thirteen
“Insights on how to
effectively review
quantitative IB papers
Panelists”
Bo Nielsen, Elizabeth
Rose, Douglas Dow

Track Thirteen
“The Specificities of
Interviewing in China”
Rui Torres Oliveira,
Sandra Figueira

Track Seven
“Organizational slack
and post-merger
performance: Evidence
from domestic and
international takeovers”
G. Tomas M. Hult,
Konstantinos Bozos,
Vassiliki Bamiatzi, Tamer
Cavusgil

Track Ten
“Political Ties, Proself
and Prosocial
Engagement, and Firm
Performance: The Effects
of Institutional
Development”
Haijian Liu; Gracy Yang,
Darline Augustine

Track Ten
“The Effect of Ownership
Concentration and
Institutional Distance on
the Foreign Equity
Ownership Strategy of
Turkish MNEs”
Mehmet Demirbag,
Ekrem Tatoglu, Tualy;
Ilhan-Nas, Tarhan Okan,
Keith W. Glaister
Track Ten
“User Demographics,
Service Quality and the
Diffusion and Adoption
of E-Government
Services: A Study in
India”
Sayantan Khanra, Rojers
Joseph

Barossa Valley

Auditorium Foyer

Track Eleven
“Work Stress and
Negative Core Affect:
The Effect of Negotiator
Resilience on
Negotiation Outcomes”
Brooke (Shaughnessy)
Gazdag, Matthias Weiss,
Martin Hoegl

NETWORKING AFTERNOON TEA

Track One
“Human Resource
Management of a
Chinese Bank in
Australia”
Judith Zhu

15.00 – 15.30

15.30 – 21.00 EVENING FUNCTIONS

Wine Tour and Conference Dinner
Bus leaves Adelaide (15.30 SHARP, Hawke Building, North Terrace Entrance) Note: The bus will not stop at the hotels.
Barossa Valley Winery Tour including Historic 1842 village at Langmeil Winery (15.30 – 18.00)
Conference Dinner at Peter Lehmann Winery (18.00 – 22.00)
Bus returns to Adelaide city (22.00 – 23.00) and will stop at each of the official conference hotel locations, including the Adina Apartment Hotel
Treasury, Hilton Hotel and Rockford Hotel and finally return to the University, Hawke Building, North Terrace Entrance)

KEYNOTE ADDRESS

Friday 17th of February
9.00 – 10.30

Track Seven
“Financial analysts and
the evaluation of
corporate acquisitions:
Survey evidence on IFRS
knowledge, analyst
experience, and the use
of accounting
information….”
Patric Andersson, Niclas
Hellman

ROOM H6-10
Track Seven:
International Economics,
Finance & Accounting
Chair: Elizabeth Rose

Track Fourteen
“The Integration of
Chinese State-Owned
Enterprises in Australia”
Hans Hendrischke, Wei
Li, Doug Ferguson

Track Fourteen
“China’s Outward
Foreign Direct
Investment (OFDI) – A
Four-Cluster
Perspective”
Rui Torres Oliveira,
Daniel Borgia

ROOM H6-09
Track Fourteen: Chinese
Outward Foreign Direct
Investment from
Emerging
Markets/Economies
Chair: Maureen BensonRea

Allan Scott Auditorium

Track Nine: Culture,
Language, Gender,
Diversity & IB
Chair: Andre Pekertiv
Track Six
“Does Cross-Cultural
Competence Matter:
Study of Cross-Cultural
Intelligence and its
Impact on Social
Adjustment and
Academic Performance
of International students
in Sydney” Study in
progress
Marina Iskhakova
Track Nine
“Impact of Indian
Celebrity Endorsments
on Pakistani
Consumers’ Perception”
Mubbsher Munawar
Khan, Mahrukh
Mansoor

ROOM H6-03
Track Six: Teaching IB &
Cross-cultural Studies
Chair:

Patricia McDougall,
Bo Nielsen, and
Konstantinos Bozos

Ownership and Firm
Performance Panel

Special Panel
Chair: Vassiliki Bamiatzi

Council Room

Hawke Meeting Rooms

Auditorium Foyer

Tamer Cavusgil, Fuller E. Callaway Professorial Chair at Georgia State University in Atlanta Georgia, USA, Visiting Professor, UniSA

10.30 – 11.00 MORNING TEA

Track Five
“How Does DecisionMaker Personality
Influence Entry Mode
Decisions?”
Peter Magnusson,
Douglas Dow, Daniel
Baack

Track Seven
“Financial Distress
among Listed Firms in
China”
Yu He

ROOM H6-11
Track Five: International
Marketing and
Internationalization
Chair: Richard Lee

Track Five
“Ethnic minority
consumers in China - do
they differ from the
majority Han people?”
Song Yang, Shiqing Ding

CONCURRENT SESSION 3

Track One
“Becoming Competent
Expatriate Managers:
Embracing Paradoxes in
International
Management”
Dan Wang, Jiaxian Wu,
Qingfeng Zhang, Xander
Ong, Susan Freeman

ROOM H6-12
Track One: International
Human Resource
Management & Global
Mobility
Chair: Dan Wang

11.00 – 12.30
Time

11.00 –
11.20

11.22 –
11.42

Track One
“Talent management in
emerging countries:
Emerging patterns and
challenges”
Violetta Khoreva, Edyta
Kostanek

11.44 –
12.04

12.06 –
12.26

Track Five
“International
Experiential Knowledge,
Export Learning Process
and Export Sales
Growth”
Nathaniel Boso, Magnus
Hultman
Track Five
“Capital Market
Development in a Small
Economy: Can
Privatisation of Stateowned Enterprises Boost
the Lao Stock Market”
Sompasong
Phommasane

KEYNOTE ADDRESS

Track Seven
“Firm Level
Determinants of Foreign
Investment: A Capital
Structure Approach”
Vaneet Bhatia, S. K
Mitra
Track Seven
“Industrial
competitiveness and
Earnings Quality of
Family Business”
Feng-Jui Hsu, Yu-Cheng
Chen

Track Two
“The IB Legacy of 9/11
and Global Terrorism:
Reconsidering the
Research Agenda”
Benjamin Bader,
Gabriele Suder, Robert
Grosse

Peter Dowling, Professor, President, ANZIBA Executive, LaTrobe University, Australia

ANZIBA ANNUAL GENERAL MEETING (AGM) AND LUNCH

Track One
“The Juggling Game:
Indian IT Professionals
Expatriation Willingness
at Different Career and
Life Stages”
Dhara Shah, Michelle
Barker
Track One
“What gets HR noticed?
Employee perceptions of
HR actors in
performance appraisal”
Sofia John

12.30 – 14.30

14.30 – 16.00

Track Nine
“Perception of
government and NGO
officials- An enquiry into
female entrepreneurs in
Kerala”
Roshni Narendran

-

Allan Scott Auditorium

Allan Scott Auditorium

Auditorium Foyer

Peter Buckley, Professor of International Business and Founding Director of the Business Confucius Institute, University of Leeds, UK

16.00 – 16.30 AFTERNOON TEA

NOTE:
On Day One, we have one Welcome Address, one Key Note Address, and two Concurrent Sessions, followed by a breath-taking escape to the beautiful
wineries of Barossa Valley for the official Conference Dinner at Peter Lehmann Winery.
On Day Two, we have two Key Note Addresses and one Concurrent Session.
Due to the large number of presentations, we ask delegates to adhere strictly to the prescribed timeframe, to ensure a smooth transition between
presentations. Concurrent Session One will have a total of fifteen minutes each, while Concurrent Session Two and Three will have twenty minutes each.
Concurrent Session One: Presentations will run for 15 minutes (including 12 minutes for the presentation and 3 minutes for questions and answers at
the end).
Concurrent Sessions Two and Three: Presentations will run for 20 minutes (including 15 minutes for the presentation and 5 minutes for questions and
answers at the end).

The Barossa Tour will feature historic 1842 village at Langmeil Winery

The conference dinner will be located at Peter Lehmann Winery, Barossa Valley

ABSTRACTS
Track 1
Becoming competent expatriate managers: Embracing paradoxes in international
management
Dan Wang, Jiaxian Wu, Qingfeng Zhang, Xander Ong, Susan Freeman
This study proposes a paradoxical perspective to investigate expatriates'
managerial competence on international assignments. It argues for a 'both/and'
approach for expatriates to sustain complexities and paradoxes in a dynamic
international management environment. Thus, we advocate a dual strategy
approach as a solution to the expatriates performing cross-culturally. We identify
the main paradoxes encountered by expatriate managers - identity paradox,
leadership paradox, and performing paradox. In addition, we propose a number of
'win-win' solutions to assist expatriate managers to effectively manage these
international management paradoxes. This study contributes to international
management literature by emphasizing the enabling role of cultural and national
contradictions as facilitators to build expatriate competence rather than as
barriers.

Human Resource Management of a Chinese Bank in Australia
Judith Zhu
This paper explores how human resource management is approached in emerging
market service firms operating in developed countries. Using data from a
longitudinal case study of Australian subsidiary of a Chinese bank, this paper
demonstrates that human resource management in the firm is designed in line
with host country and global best practices. However, the way that this hybrid HRM
system is implemented shows up traces of Chinese origin. This finding highlights
the need for future studies to adopt a more nuanced approach in analyzing
multinational enterprises’ localization strategy. Moreover, this study finds that the
international human resource management strategy in the case firm has started
transition from a polycentric approach to global standardization approach, a
process assisted by the headquarters’ learning from global best practices,
aspiration to become global leaders and perceived legitimacy. This suggests that
future studies on international human resource management in emerging market
MNEs should pay more attention to the implications of attributes of emerging
market firms for their human resource management.

IntELS (Internationally educated local staff): Are they ‘foreign’ in the workplace? (A
case study in Vietnam)
Mary Precy Lego, Ron Edwards, Sharif As-Saber

In emerging economies such as Vietnam, internationalisation has led to an
increasing demand for highly skilled workers. As a result, many higher educational
institutions have sought to internationalise their programmes (Brookes and
Becket, 2011). According to Archer (2005), international higher education provides
the global perspective necessary in the current labour market. Employers prefer
graduates who are able to work and communicate across cultures. Consequently,
following graduation, growing population of internationally educated staff are
joining local workforces. They may have studied at a university abroad, an offshore
branch campus of a foreign university in their home country, or a twinning or joint
programmes. While some of these internationally educated local staff (IntELS)
adapt well, a significant number find employment in their home country
challenging and unsatisfying (Nguyen, 2013). The paper is proposing that IntELS be
recognised as a distinct component of the workforce with characteristics that
distinguish them from expatriates. This will enable organisations to develop
tailored approaches for a successful integration into the local workforce. This paper
focuses on the experience of IntELS in Vietnam who are employed at the different
Vietnamese business enterprises namely: state-owned enterprises (SOEs), foreignowned enterprises (FOEs) and local private companies (VCs) (Collins, 2009; Zhu &
Verstaeten 2013: 153).

Talent management in emerging countries: Emerging patterns and challenges
Violetta Koreva, Edyta Kostanek

This paper empirically investigates how business leaders of Russian and Kazakh
subsidiaries of Nordic MNEs sensitize the notion of talent and how talent is
managed and retained in these subsidiaries. Building on convergence and global
TM literature, we examine the extent to which Russian and Kazakh subsidiaries of
Nordic MNEs comprise Western TM practices and become accustomed to those
principles of global TM. Data was collected via 50 semi-structured interviews with
business leaders of Kazakh and Russian subsidiaries of Finnish and Swedish MNEs.
Our study provides evidence that MNEs face conflicting pressures both towards
and away from the local practices and/or the strategic choices made by managers,
and we argue that the local practices of TM cannot be separated from its local
institutional context.

The juggling game: Indian IT professionals expatriation willingness at different career
and life stages
Dhara Shah, Michelle Barker
The impact of role commitment on expatriation willingness at different life stages
is an important predictor of career success, yet limited research has studied the
phenomenon in relation to non-traditional expatriates from emerging economies.
This study will apply role-identity salience theory within a careers framework to
understand how the IHRM policies of IT MNCs influence employees’ abilities to
balance work-family commitments with their commitment to their employing
organization and make career decisions about expatriation. A survey of Indian IT
professionals within four IT MNCs in India will examine similarities and differences
between IT men and women in their decision-making process about expatriation
based on their role commitments towards work and family, at various life and
career stages.

What gets HR noticed? Employee perceptions of HR actors in performance appraisal
Sofia John
This study looks at factors that affect the attention that HR actors receive from
important organizational stakeholders, namely managers and professionals, in the
context of the performance appraisal. Based on qualitative interview data with 94
respondents in 14 subsidiaries of seven Nordic multinationals, I find factors
pertaining to the individual, to the HR actor, and the social and organizational
context that influence the attention HR actors receive. Overall, HR actors receive
very little attention, but the HR actors that received the most attention were active
across different HR roles and communicated the value of the performance
appraisal. These HR actors were also strongly supported by the most senior general
manager of the unit and had a fairly high status. Organizational change, and
cultural and institutional factors also arose as relevant issues and are discussed.
Track 2
Breaking up and making up – A host location policymakers’ perspective on
internationalization
Orlando Fernandes
There is empirical evidence that multinational enterprises (MNEs) are more
inclined to engage in tax base erosion practices in host locations. How host
policymakers frame the problem is important, as it conditions particular avenues
of policy response while excluding others. Although theories of internationalization
and internalization distinguish between traditional and accelerated patterns of

foreign market entry, little theoretical attention has been given in this literature to
understanding how host policymakers make sense of MNEs’ decision-making
choices. Through a qualitative inductive methodology using archival material and
interviews, we expand this work by giving a host policymakers’ perspective on the
distinctive pattern and process of MNEs organizing across host markets where they
are inclined to engage in tax base erosion practices. Our research findings shows
that host policymakers identify the varying degrees of alignment in MNEs’ valuecreating and value-capture processes as a host location policy problem.

Corporate Political Activity in MNC Subsidiaries: Extending the IntegrationResponsiveness Framework
Shantanu Banerjee, Paul Brewer, Sunil Venaik

Research since the 1990s has built a substantial literature in international business
on the integration-responsiveness (IR) strategy of MNC subsidiaries in host
countries. Our study extends the IR framework to include an increasingly relevant
non-market subsidiary behaviour: corporate political activity (CPA). We develop
and test a model of CPA antecedents and outcomes which shows that the market
activities of integration and innovation are two key determinants of subsidiary
political activity, whereas government regulation is a significant environmental
antecedent. Interestingly, subsidiary CPA does not explain performance
differences in our analysis, but they do help enhance subsidiary legitimacy and
favourable government decisions. Our model highlights the complementary roles
of subsidiary CPA and innovation in achieving the twin subsidiary outcomes of
legitimacy and performance respectively.

I am not who I claimed to be: How to manage identity shifts when deinternationalising
Cuc Cuong Nguyen

De-internationalisation is a prevalent phenomenon and should be viewed as an
integral part of the firm internationalisation process. Nonetheless, the field of
international business research has neglected this topic. Even if studies do examine
de-internationalisation it has been operationalized as solely a firm maneuverer to
reduce and/or remove material, measureable resources. This paper draws on the
commitment cycles of the process theory of internationalisation and posit that
‘how’ firms de-internationalise is more than just a dilemma about the reduction
and/or elimination of material resources which are easily measurable and
quantifiable. Adopting an alternative theoretical lens, this paper investigates the
‘de-commitment’ to the intangible, symbolic aspects associated with publicly
stated commitments and claims and an organisation’s identity and image.
Supported by empirical evidence, several paradoxes and dilemmas have been

identified during the process of de-internationalisation, further highlighting the
different forms of commitments and the fundamental processes involved in
managing organisational change, social behaviour and interactions within the firm
and organisational legitimization external to the firm. In doing so, this paper sheds
light on the dynamic and effects of different, complex forms of commitments to
which are yet to be fully understood.

International Competitiveness and Growth of MNEs
Ziqi Liao
This study aims at examining the key determinants of international
competitiveness and growth of multinational enterprises (MNEs) especially with
regard to international R&D. In the present work, the time frames are
operationalized through attributing a medium run to international R&D when it
impacts on international competitiveness and a long run to international R&D
when it impacts on international growth. The empirical results reveal that as the
strategic effectiveness of international R&D varies in light of the two different runs,
MNEs must be rationally clear about the period over which the impact is sought in
strategic decision-making of international R&D. The findings make important
contributions to research and practice by advancing the understanding of the timeframe effects and Coase-theoretic matching of decision horizons in association
with international R&D of MNEs.

The Effect of Subsidiary Exploratory Behavior on Divestment Decision
Hye Youn Park, Chris Changwha Chung
This study examines the effect of subsidiary business expansion on subsidiary
divestment. According to the organizational learning theory, we identify that
affiliates undertaking exploratory learning behaviors in business expansion are
more likely to be divested since they put more emphasis on future growth
opportunities rather than performance improvement of current business domains.
Further, we confirm the positive effect of existing knowledge base. As affiliates
operate a wide scope of business domains, they are more likely to expand to
inexperienced business domains successfully. Based on a sample of 25,641
Japanese subsidiaries operated from 1991 to 2014, the empirical findings show
that the extent of learning from existing business domains can result in distinct
effects on subsidiary divestment decision.

The IB Legacy of 9/11 and Global Terrorism: Reconsidering the Research Agenda
Benjamin Bader,Gabriele Suder, Robert Grosse

We explore the legacy of 9/11-influenced research into global terrorism and
International Business (IB). While terrorism incidents and business-related threats
have very significantly increased in scale and scope over the past fifteen years, IB
literature has only partially reflected this trend due to limitations in research
methods and data availability. We propose that the Global Value Chain (GVC)
approach and recent evolutions in data analysis methods will allow scholars to
better integrate terrorism studies into theoretical constructs, models, and theory.
We frame our analysis along the GVC to assess and evaluate contributions in this
field to relevant theory- building in internationalization.

Upgrading Local Operations for Global Arbitrage
Jan Gendrik Fisch, Björn Schmeisser

The study views upgrades of foreign operations towards the upstream end of the
value chain as a means to appropriate advantages of the local environment for
other locations of the MNC. Acknowledging that location advantages drive
upgrades of operations, we predict that they do even more so if the MNC’s
structure provides resource flows to exploit global arbitrage opportunities in tax
rates, investment incentives, and technological knowledge in the network of
foreign locations. Through arbitrage, the performance impact can be greater for
the entire MNC than for local operations. The hypotheses are supported by event
history analysis and panel regressions.

Track 3
By accident or design: The internationalisation of Australian innovative SMEs utilising
wholly owned foreign entities in China
Ismail Abdulhak, Jane Menzies, Steve Ogden

This study explores the factors that enable the internationalisation of innovative
SMEs that are utilising wholly owned foreign entities (WOFEs) in China. The
examination of these issues for WOFEs remains underexplored, especially in the
context of developed economy SMEs entering emerging markets, in the case of this
study, Australian SMEs entering China. We add to the research literature by
exploring the role of entrepreneurship, innovation and organisational knowledge
in the internationalisation of SMEs in the less explored context of WOFEs in China.
Our study is based on interviews with business managers from 14 innovative
Australian SMEs utilising a qualitative research design. Innovation supported by the
firm’s knowledge (technological, specialist and international) were found to be the
source of competitive advantage for Australian SMEs. Our results highlight the

significance of the entrepreneur’s ability to recognise and seize opportunities
either proactively or reactively, which provided the catalyst for
internationalisation. Utilising product and positional/marketing innovation was
the more prevalent type of innovation utilised by the WOFEs in the Chinese market,
which was supported by technological knowledge for high-technology SMEs and
specialist knowledge for low-technology SMEs.

How did Turnover Unfold? A Qualitative Inquiry of Indian Entrepreneurs
Shruti Sardeshmukh, K Kumar, Ronda M Smith
While entrepreneurship researchers have investigated entry into
entrepreneurship, the research on employees exiting employment to start
ventures is limited. To do so, we apply and extend the unfolding model of turnover
to the context of entrepreneurship research. Using a qualitative approach with in
depth interviews with 20 early stage entrepreneurs from India, this paper
understands the job exit process and the patterns associated with opportunity
recognition and two year venture survival. We found that individuals who left jobs
on paths related to shocks found opportunities through alertness while those who
left jobs on paths of dissatisfaction found them through networks and active
search. Two years after the interviews, we that those who left on paths of
dissatisfaction were more likely to continue their venture.

Influence of Social Capital on Foreign Market Entry Mode Changes among Family
Small and Medium-Sized Enterprises (SMEs)
Snkit Aggarwal, Maureen Benson-Rea
In both developed and developing countries, family SMEs represent around 80% of
all SMEs and contribute around 60% towards GDP and total employment. The
majority of family SMEs have largely operated in domestic markets, but increasing
global competition and limited growth in domestic markets are acting as drivers
for family SMEs to internationalize to seek growth, and sometimes even survival.
However, family SMEs lack resources (such as foreign market knowledge,
information, secondary connections) needed to internationalize, but overcome
their resource limitations by accessing resources embedded in their networks of
relationships, primarily social capital. While the influence of social capital on the
initial choices of foreign market entry modes is highlighted in the family SME
internationalization research, little is known about how social capital influences
entry mode changes and subsequent internationalization among family SMEs. To
fill this knowledge gap in the internationalization of family SMEs, this conceptual
paper proposes a model and theoretical propositions which aim to improve our
understanding of how family SMEs develop internationally.

International market entry opportunity related processes of young internationalizing
firms
Peter Gabrielsson, Mika Gabrielsson, Paresha N Sinha

We address an important research gap with regards to the nature of the processes
related to opportunities surrounding international market entry (Kirznerian
discovery processes versus Schumpeterian disruptive processes) used in foreign
entries by young internationalizing firms. We examine how decision-making logic
influences this nature and the marketing and financial performance consequences
of these entries. We develop a theoretical model and postulate a set of hypotheses
describing their relationships. In this model, we also discuss the moderating role of
a firm’s international entrepreneurial orientation, alertness, and networking.
Important managerial implications and interesting future research avenues are
presented.

Internet-enabled experiences within the internationalisation process of the firm
Sarah M Dillon, Charmaine Glavas, Shane Mathews

International experience in the internationalisation process has been recognised
as in important element of international business research. While the concept of
prior international experience is well established, the literature is limited both
conceptually and empirically in explaining how international entrepreneurial firms
accumulate and apply different types of experiences, such as those experiences
accumulated in Internet-enabled environments. Given the significance of these
new types of experiences, a conceptual framework is constructed and propositions
are developed in order to focus attention on the relationship between
international entrepreneurs, and their prior international experiences for the
recognition of international opportunities. We postulate that an international
entrepreneur’s orientation and Internet-enabled experiences are important for the
recognition of new international opportunities. Recommendations for future
theory development are presented, along with the implications for international
entrepreneurs.

Rethinking entrepreneurial intention: Goals need Implementation intention
Shuja Ul Islam

Entrepreneurial intention has attracted considerable attention as a potentially
useful variable in explaining the entrepreneurship process. Intention is said to be
the direct antecedent of behavior. In this sense, intention has been measured as a
super ordinate goal. This approach has been useful to understand the formation of
entrepreneurial intentions, but the results so far lack predicting power regarding

the intention-behavior link. One possible explanation is the difference between
goal and implementation intention. Entrepreneurial intention has been
operationalized so far as a goal intention. However, according to well-established
research in psychology, implementation intention is a more proximal predictor of
behavior. Although it is closer to action, entrepreneurship research so far has
mostly disregarded the role of implementation intention. The aim of this paper,
therefore, is to justify the need to measure both goal intention and
implementation intention. Our review of the literature supports goal intention as
a previous element needed for the development of implementation intention.
Together, the strength of goal intention and the formation of implementation
plans, would jointly predict intention. An initial model is drafted to integrate both
types of intention. Similarly, a list of items is presented as a proposed scale for each
type of intention. It may serve as the basis for future studies on entrepreneurial
intention and behavior.

SME Resilience in the face of Globalized Supply Chain Vulnerabilities
Bridgette Sullivan-Taylor, Sarah Livschitz
New Zealand businesses are highly reliant on their ability to export and import
goods. Whilst they face a comparatively low level of risk at home, few have truly
considered the potential dangers faced by their upstream suppliers and
downstream customers, and the flow-on effects that any extreme events would
have on them. In particular, SMEs (small- and medium- sized enterprises) tend to
do little risk planning and instead rely on ‘muddling through’. This paper examines
the subsequently unique vulnerability of SMEs in this regard, which make up 97%
of the NZ economy and yet are often unprepared for international hazards.

Track 4
Auxiliary Flexibility in Healthcare Delivery System: A Research Framework
Pradeep Kumar, Shibashish Chakraborty, Sasadhar Bera
Healthcare organizations are looking for ways to improve delivery of services and
developing strategies to provide a wider range of clinical services and to serve a
higher volume of patients. Flexibility is an important competitive capability used
by healthcare organization in order to respond to fluctuating patient demands. In
the present study, a new dimension of flexibility in healthcare context is proposed
as auxiliary flexibility which is an internal strength of the healthcare organizations
in order to provide a range of clinical services and to cater a higher volume of
patients. Furthermore different aspects of auxiliary flexibility are explored as
outsourcing of services, networking & partnership with other organizations and
providing insurance to reduce uncertainty through the collaboration with managed
care companies. Auxiliary flexibility is defined as the ability of the healthcare

organizations to respond to uncertainties through different mechanisms of
providing services to patients quickly and effectively in synergistic ways with
alliance & partnership of other companies, which has significant impact on volume
flexibility and clinical flexibility, and hence improved patient satisfaction.

Examining network processes and structure for internationalization: The role of preexisting networks and multiplex ties
Frances Chang, Cynthia Webster

This paper examines entrepreneurs’ network-oriented behavior in seeking
resources to enter international markets. Specifically, this paper focuses on the
processes by which entrepreneurs develop networks as means to access resource
opportunities in their pursuit of international markets. A qualitative approach of
in-depth face-to-face interviews was used to provide insights into the nature of
network and relationship building processes. Graph visualization techniques were
also incorporated to examine key structural network characteristics that influence
access to resource opportunities. Our findings show that the activation and
nurturing of pre-existing ties offer opportunities as means to circumvent resource
constraints. But more than just providing direct resources, pre-existing ties provide
the first building blocks to multiplex relationships through layering of multiple roles
on existing ties. These multiplex ties deepen relationships, encourage repeat
exchanges and stretch mutual benefits for parties involved. Our findings indicate
that entrepreneurs engage in purposeful development of new networks by
leveraging off their familiar pre-existing relationships and integrating other public
sources. This study highlights that resource-seeking entrepreneurs need to focus
on the multidimensional utility of network relations to capture resource
opportunities.

How do foreign SMEs develop structural and relational social capital in China?
Jane Menzies, Stuart Orr

Social capital can influence aspects of the internationalisation process such as the
rate and success of internationalisation. Researchers have examined how social
capital influences internationalisation outcomes, but have been less concerned
with how it is developed for small to medium enterprises (SMEs) in international
markets. To address this gap, this paper examines how structural and relational
social capital is developed for foreign SMEs operating in China across a range of
different entry modes, by conducting interviews with 35 Australian SMEs. SMEs
had multiple pathways into Chinese social networks, whether it was through
government support, personal/professional contacts, agents, joint venture
partners or Chinese staff, and they used various mechanisms to identify network
actors. Social capital was found to have developed through the structural networks

selected by the SME using relational activities, which included repeated
interactions, dinners/lunches, visits, gifting and getting to know one another.
Through relational activities network actors were able to make to strong bonds and
ties between actors that were characterised by trust, credibility and reputation.

Investigating Conviviality Through an Entrepreneurial Prospective: Main Results from
an Explorative Research
Simone Guercini, Silvia Ranfagni
Entrepreneurial communities are social units that share values, experiences, rituals
and traditions. In these communities, conviviality represents a socialization tool,
which can foster a sense of belonging through the development of interpersonal
relations among its members. The aim of the paper is to investigate the effects that
conviviality produces in entrepreneurial communities from a social and business
point of view, their drivers together with potential and limits of conviviality. The
empirical analysis includes emblematic cases of Italian entrepreneurial
communities belonging to the textile-clothing industry.

Network Ties, Informal Fees and Export Propensity of Vietnamese SMEs
Thi Xuan Huong Nguyen, Viet Le
The paper investigates the impacts of different network types on export propensity
of Vietnamese SMEs by looking at formal business networks, social networks, bank
networks capability and political networks capability of Vietnamese SMEs in
manufacturing sector. We further explore how informal fees, or informal
payments, might associate with the export propensity of those SMEs. Using the
logit regression model on a survey of over 2,600 manufacturing SMEs in 2015, we
found that social networks contribute positively to export propensity of SMEs.
However, the remaining three network ties do not exert significant impact on the
propensity for exports. On the other hand, incremental of informal payments has
a significant and positive impact on export probability of SMEs. We discuss the
results above and offer insights about issues affecting internationalization of
Vietnamese SMEs. The paper suggests that SMEs should maintain their broad
social network relationships to improve their knowledge, information, and skills
rather than focus on narrower ties such as business, banking and political ties.

The stake of interpersonal networks for implementing economic intelligence systems
in China
Eric Milliot
Economic intelligence can be defined as a system of learning (logic of knowledge)
and lobbying (logic of influence), largely based on access to information and

interpersonal relationships. In the West, learning and lobbying are managed
simultaneously, sequentially or separately. Can these systems, however, be
developed in the same ways in Far Eastern countries, where messages are
generally implicit and relations are usually gregarious? In particular, does
knowledge depend on influence in these countries? Using the People’s Republic of
China as an example, and based upon a survey of 353 people, the work in this
article illustrates the need for adapting economic intelligence to international
operations, and underlines the relevance of guanxi in building such a system in this
country.

Understanding and Managing Distrust and Trust to Build Better Business
Relationships
Frank Nyamrunda

This study explores the idea that distrust affects how trust is developed. Distrust is
an expectation that a partner will behave opportunistically. Distrust may exhibit in
any specific area of a business relationship. Although, the focal area of distrust may
not be critical to the business relationship, the distrust will likely still shape
relationship development. The study is of a qualitative nature. Analysis is
undertaken of the initial phase of business relationship development between
export-import managers in small to medium sized enterprises (SMEs) where
distrust and trust are key features. The analysis emphasises distrust/trust as an
individual-level phenomenon, by acknowledging that individual managers and not
organizations distrust or trust their counterparts. The findings indicate that firms
start a relationship with distrust and move towards trust. Also, the findings indicate
that firms may continue to operate in the presence of both distrust and trust.
Moreover, firms with a high distrust concerning one business function may still
remain in a relationship. The scope of this study is restricted to Tanzanian SMEs.
An extension of the research to other transitional economies is required to
broaden the applicability of the conceptual model and for future testing. This study
explores the idea that distrust is a construct orthogonal to trust. The study draws
on psychological and sociological trust theory and a process perspective on distrust
and trust to develop a conceptual framework and provide an initial research
direction.

Track 5
A Typology of the Attributes of Product Packaging for Localisation
Wenjun Wang, Richard Lee, Susan Freeman, Song Yang

While research into standardisation and localisation is well-established across
marketing disciplines, it has largely been ignored within the context of product
packaging. This study first conceptualises a typology of product attributes that may

be modified as brands, particularly global Western ones, enter foreign nonWestern markets. Ostensibly, the modifications to the packaging are to appeal to
local consumers. Drawing upon various theories, this study proposes that
packaging attributes involved in localisation efforts may be classified as functional,
symbolic or distinctive. Finally, this conceptual paper raises key questions that
future research should investigate in order to shed light on the role of packaging in
localisation and help guide international marketers develop effective packaging
design for the non-Western market.

Capital Market Development in a Small Economy: Can Privatisation of State-owned
Enterprises Boost the Lao Stock Market
Sompasong Phommasane,
Owing to data on business performance of SOEs likely unreliable and publicly
inaccessible, this study therefore examined the collective perceptions (real or
imaged) of relevant stakeholders on links between privatization and development
of Laos’ financial ecosystem, and their perceptions of influential factors enhancing
privatization success. Data from a survey of 364 respondents were analysed by
using structural equation modelling. Of seven factors, the respondents generally
perceived that three factors (stakeholder arrangement, business strategy and
fairness) significantly contributed to privatization outcomes, while four factors
(government commitment, legal and regulatory framework, institutional
arrangement, and public awareness) are lacking. Since many key factors are
missing, these privatisation outcomes and their effects can be questionable.
Certain groundwork activities shall be undertaken in order to ensure a proper
implementation of privatization regarding capital market development in Laos.
Building public trust and communication can be therefore a key in this regard.

Cultural Difference in Perceived Risk: the Case of Purchasing Online Service Deals
Karen C Kao, Sally Rao Hill, Indrit Troshani
This paper examines how online deal popularity information influences consumers’
perceived risk in online service shopping contexts in two cultures (e.g., in Australia
and Taiwan). It tests a research model using a scenario-based experiment. The
findings support the model and demonstrate the variance across the two cultural
groups. The results show the association between service deal popularity and
consumers’ perceived risk toward a service deal online with risk perceptions
varying significantly between the two cultures. Specifically, findings show that high
deal popularity leads to high risk perceptions for Australians data, while the
Taiwanese perceive low risk when facing high online service deal popularity
information.

Empowering Facebook Brand Pages: The Effects of 4P Posts on Customer Engagement
Mathupayas Thongmak

This study investigated the effects of 4P posts on customer engagement. A content
analysis was conducted for 724 posts on 153 Facebook brand pages in 9 categories.
Results provide the holistic view of social media strategies for each brand category.
The most dominant marketing-mix content are promotions and products.
Promotional types largely adopted are non-price promotion (events) and price
promotion (TPR/promotion packs). Different types of marketing-mix information
and promotional types affect customer engagement (likes, comments, and shares).
Customer engagement on each post is not always impacted by total fans. However,
customer engagement behaviors impact each other. Applying findings as a
guideline for social media posting strategies could enhance customer engagement.
No previous studies explore brand pages in various categories using the 4P concept
and its effects on the complete set of customer engagement. This study fills the
literature gap by examining informational posts with the established marketing
concept.

Ethnic minority consumers in China - do they differ from the majority Han people?
Song Yang, Shiqing Ding

Being the world’s second largest economy and the biggest emerging consumer
market, China has drawn much attention from marketing scholars in the past three
decades. However, the majority of studies have treated China as an ethnically
homogenous country and ignored the differences in consumer values and
shopping behaviour among its various ethnic groups. The current research explores
the differences between the Chinese ethnic minorities and the mainstream Han
majority on their mean scores of three consumer values (materialism,
ethnocentrism and cosmopolitanism) and eight consumer shopping styles. It was
found from surveys of 240 Chinese ethnic minority students and 165 Han majority
students, that the ethnic minorities are less materialistic but more ethnocentric
than the ethnic majority. The two ethnic groups are similar in cosmopolitan
orientation and share four out of seven shopping styles but the ethnic minority
consumers are less likely to engage in hedonic shopping styles. The findings of this
empirical research generate new insights for marketers/retailers who want to
further penetrate the Chinese market in ethnic minority residential areas.

How Does Decision-Maker Personality Influence Entry Mode Decisions?
Peter Magnusson, Douglas Dow, Daniel Baack
This conceptual study lays out a framework for how the decision-maker’s
personality is expected to influence entry mode decision. This study diverts from
traditional entry mode studies, which have primarily focused on firm and

environmental characteristics as drivers of entry mode. Instead, grounded in the
theory of purposeful work behavior, which suggests that the decision-maker’s
personality is expected to influence strategic decisions. This study responds to
recent calls in the literature for a better understanding of managerial cognition’s
role in assessing foreign environments and determining internationalization
decisions.

International Experiential Knowledge, Export Learning Process and Export Sales
Growth
Shahin Assadinia, Nathaniel Boso, Magnus Hultman, Matthew Robson
Research examining performance outcomes of export learning has focused on how
firms harness export informational learning. However, knowledge on export
learning process, the ability to apply experiential knowledge to export learning
tasks, and how experiences condition its firm growth outcomes is limited. Based
on learning theories and the knowledge-based view, we propose that experiential
knowledge activities (i.e., international experience and marketing strategy
adaptation) give rise to export learning process and condition the impact of such a
process on export sales growth. We use multi-source, time-lagged data from
exporting firms in the United Kingdom (UK) and China. Psychic dispersion
accentuates export learning process among UK exporters, whereas duration of
exporting is detrimental to such processes for Chinese exporters. Multinationality
does not have a direct effect in either sample, but marketing strategy adaptation
is positively associated with export learning process for UK and Chinese exporters.
Results suggest contrasting moderating effects of experiential knowledge activities
on the export learning process to export sales growth relationship in the two
samples.

Internationalization of Mobile Telecoms Services: A Systematic Review of the
Literature
Max C Dike, Elizabeth L Rose
This paper examines the extant literature on the international expansion process
of mobile telecoms services. Adopting the systematic literature review
methodological approach, the paper scrutinizes the findings of 52 published papers
on the subject matter, which are then structured and summarized in a holistic
framework under three distinct themes- antecedents, phenomenon, and
consequences -of the internationalization of mobile telecoms. The paper finds that
despite the upsurge in the number of studies on the international expansion of
mobile, such works currently comprise mere fragmented bodies of knowledge.
Thus, it contributes to the literature by taking stock of the literature on the
internationalization of mobile and synthesizing these fragmented bodies of

knowledge into an integrative framework. The paper also proffers a roadmap
(directions) for future research by identifying gaps in the existing evidence base in
the topical area as a guide and provides practitioners and policymakers with a
comprehensive knowledge base for enhancing their cross-border expansionrelated decision-making process.

Relationship of external knowledge management and performance of Chinese
manufacturing firms: The mediating role of talent management
Muhammad Ali, Shen Lei

For competitive market, both TM and KM of employees are key primary resources
in organizations. While it is well known that in today's emerging economy,
intangible resources like knowledge and human capital seem as soul of survival;
few studies have examined the effect of E-KM and TM strategies in a Chinese
manufacturing firms. This study tries to bridge this gap by examining the
importance of E-KM-TM and their consequence effects in particular industry, for
economic growth of China. 249 data were collected through structured
questionnaire form manufacturing organizations located in Shanghai and Suzhou,
China. PLS-SEM techniques via Smart-PLS (3.2.4) software has been used to test
and validate proposed model and the relationships among the hypothesized
constructs. The findings of this study show that, external knowledge management
(E-KM) and TM both contributes positively to the performance of manufacturing
firms. Moreover, TM as mechanism demonstrated strong mediation effects
between E-KM and performance. In researchers' point of view and results revealed
the evidence by linking E-KM with TM-OP and TM as mechanism between E-KM
and OP. Such insights may helpful for managers to target sustainable current and
future growth of the organizations and also, to overcome shortage of talented and
qualified workers issues in fast-growing emerging economies.

Track 6
Does Cross-Cultural Competence Matter: Study of Cross-Cultural Intelligence and its
Impact on Social Adjustment and Academic Performance of International students in
Sydney
Marina Iskhakova

Cross-Cultural intelligence is becoming one of the most demanding and critical
competence in the modern world. Unfortunately the body of studies in CrossCultural competence in disproportional extent has been focused on business and
corporate environment, where studies show a strong depending relationships
between global managers level of cultural awareness and their performance,
(adjustments, success rate at international assignments). Students and particularly
international students were understudied and the role of cultural competence in

their social adjustments and academic performance have not been sufficiently
presented. International education is taking a role of 3 main critical industries in
Australia and the number of international students coming every year to the
continent is constantly growing. A critical contribution of this study, is a specific
focus on international students, on an investigation of the relationship between
cultural competence, and not only social adjustment, but also academic
performance of international students in Australia (based on a case of studying 191
international student from one large University in Sydney). Finding the nature of
that relationship will support us in providing a proper cultural preparation to the
future international students at pre-study periods and will contribute to the higher
academic performance, means better skilled and educated graduates who are
better prepared to enter workforce.

Track 7
Economic Integration and Intra-regional FDI
Pard Teekasap
This paper studies the effect of an economic integration on the intra-regional FDI
which was believed that an economic integration will encourage intra-regional
trade and discourage intra-regional FDI. This study was done through a
development of a simulation model with two firms and two countries. The results
show that if two countries are identical, an economic integration will stimulate
international trade while still support intra-regional FDI. However, if two countries
have different cost of endowed factors, an economic integration will result in a
withdrawal of FDI from countries with high factor cost and stimulate FDI in
countries with low factor cost. This finding indicates that countries’ characteristics
are one the key factors determining the effect of an economic integration on intraregional FDI.

Financial analysts and the evaluation of corporate acquisitions: Survey evidence on
IFRS knowledge, analyst experience, and the use of accounting information for
company valuation purposes
Patric Andersson, Niclas Hellman
This paper reports on a survey examining financial analysts’ knowledge of
international accounting standards related to acquisitions and their use of such
information for company valuation purposes. We find that the degree of
accounting knowledge varied extensively across the studied analysts. Although the
sample only comprised professional analysts with experience of analysing
acquisitions, 36-41 percent of them only knew the relevant standards to a slight
extent or less, whereas 30-33 percent knew the standards very or fairly well.
Despite great variation in knowledge, there were no significant differences in the

analysts’ stated use of sophisticated valuation measures and acquisition-related
accounting information. Less knowledgeable analysts assigned as high importance
to information on purchase price allocations and goodwill impairment tests as
more knowledgeable analyst. These findings have important implications for
standard setters and capital market participants, as high use of complex accounting
information by low-knowledge analysts represents an investment risk. Finally,
more analyst experience was not associated with higher accounting knowledge,
however, more experienced analysts put more emphasis on the expected share
price development (and less on company fundamentals) in their client
communication. Adaption to client demands is one proposed reason why analysts
will not make sufficient investments in accounting knowledge.

Financial Distress among Listed Firms in China
Yu He

Increasing number of listed firms experience financial distress on the Shanghai and
Shenzhen Stock Exchanges between 2000 and 2014. We define the early stage and
continuous distress and measure the contributing factors to these two stages from
tunnelling, ownership structure, macroeconomic conditions and firm
fundamentals. We find that tunnelling is the primary cause of financial distress but
varies in degree at the two stages. Improved regulation may restrain such
behaviour to certain extent. State ownership and ownership concentration
negatively contribute to early stage distress but positively contribute to the
continuous distress. Macroeconomic indicators suggest that inflation rates
positively contribute to both stages of distress. Firms with larger size and lower
leverage are less likely to experience financial distress.

Firm Level Determinants of Foreign Investment: A Capital Structure Approach
Vaneet Bhatia, S. K Mitra,

This paper examines the role of firm level factors in determining the firm level
inward foreign investment decisions. Traditionally, the role of macroeconomic
variables is considered to analyse the inward foreign investment decisions. Although
country level determinants of foreign investment are extensively studied, the firm
level determinants of foreign investment are largely ignored. Therefore, this paper
attempts to combine two different streams of literature related to foreign
investment and capital structure, to analyse the firm level determinants of foreign
investment. Using Indian data, it was found that the various capital structure
determinants like: firm age, asset tangibility, taxes paid, profitability, liquidity and
firm size play a statistically significant role in influencing inward firm level foreign
investment decision.

Historical or Spatial Dependence? The Antecedents and Consequence of FDI and
Environmental Pollution in China
Jian-Xun Chen, Hui Tan, Wei Li, Rong Zhu
Given the opposing views on the relationship between FDI and environmental
pollution in existing literature, to reconcile such paradox, this paper questions the
underlying linear assumption in prior research and proposes the curvilinear
relationship, that is, the inverted U-shaped relations between FDI and
environmental pollution, and examine whether the “pollution haven” hypothesis
exist in China characterized by its unbalanced regional economy. Drawing on the
panel data of thirty Chinese provinces from 2006 to 2010, our findings reveal that
“pollution haven” hypothesis does not exist in China at national level in general.
Consistent with our expectation, FDI has an inverted U-shaped relationship with
environmental pollution. Moreover, unbalanced economic development level
negatively moderates the inverted U-shaped relationship between FDI and
environmental pollution in such a way that such relations is relatively steeper in
the developed regions. By dividing China into three regions, interestingly, the
“pollution haven” hypothesis is confirmed in the western regions while not in the
middle and eastern regions, and the inverted U-shaped relationship exist in the
eastern and middle regions while not in western regions at provincial level. The
reason for such complex relationship is explained, and implication and limitation
of this study are also discussed.

Industrial competitiveness and Earnings Quality of Family Business
Feng-Jui Hsu, Yu-Cheng Chen
This paper seeks to test whether family firms behave differently from other firms
in terms of the quality of reported earnings. The research sample is Taiwan-based
firms from 2003 to 2014. Specifically, we investigate whether family-ownership of
firms in competitive industries contributes to increased accounting manipulation,
thus misleading analyst earnings forecasts and providing unreliable financial
information to investors and regulators. Empirical results found that family
businesses tend to manipulate earnings quality in more competitive industries or
when they have relatively low market share. Our findings demonstrate the
importance of family ownership ratio for earnings quality. Lower family business
ownership/higher market share are associated with better earnings quality while
higher family business ownership/lower market share leads to increased analyst
forecast error.

Organizational slack and post-merger performance: Evidence from domestic
and international takeovers
G. Tomas M. Hult, Konstantinos Bozos, Vassiliki Bamiatzi, S. Tamer Cavusgil

We focus on the role of organizational slack on the post-merger performance of crossborder acquirers. Using a sample of 1,478 international deals by US firms over the
period 2000-2012, we employ changes in Tobin's q to capture the effects on the deal
on the acquirer’s performance. We then examine the impact of different types of
organizational slack – operating, financial, potential and recoverable. We find that on
average cross-border acquisitions lead to the destruction of significant value for the
bidders. Readily available slack, in particular the abundance of cash reserves can
aggravate the takeover effects, leading to further losses in market value. On the
contrary, organizational slack that is not readily available, such as the capacity to
borrow capital or free up resources from within the organization acts as a defence
mechanism against acquirers’ losses and is associated with improved post-takeover
performance.

Track 9
Impact of Indian Celebrity Endorsements on Pakistani Consumers’ Perception
Mubbsher Munawar Khan, Mahrukh Mansoor

Celebrity endorsements are an important and ever popular form of advertising
employed by the marketers for many years. The main aim of the study is to find
out that how effective are Indian celebrities in getting attention of the consumers,
creating interest in them for the endorsed product, arousing desire for the
endorsed product and getting an action from the Pakistani consumers. Data is
collected from 541 consumers through self-administrative questionnaire.
Multivariate analysis of variance is employed with the help of SPSS to test the
hypotheses. According to the results, when Indian celebrities are used as endorsers
for Pakistani products, they are successful in attaining the attention and increasing
the interest of consumer’s perceptions. Keeping this in mind, advertisers can
employ Indian celebrities in a way which will lead to creation of brand awareness
and brand recall. Therefore, Indian celebrities can be used in Pakistani ads for
creating positive consumer perceptions.

Perception of government and NGO officials- An enquiry into female entrepreneurs in
Kerala
Roshni Narendran
Many studies on female entrepreneurship highlighted the barriers they face. To
overcome the barriers, a most common recommendation was to policy makers.
Policy makers were considered to have the resources to minimise some of these
barriers. However, the people (non-governmental and governmental officials) who
are involved in implementing or developing some of the programs to assist female
entrepreneurs should be studied. To understand the perspectives of officials, a
qualitative analysis was conducted in the state of Kerala, India. Mixed responses
were received by the officials who had both negative and positive opinions of
female entrepreneurs. Such inconsistencies raise the need to consider the officials
involved in implementing government programs when studying the barriers of
faced by female entrepreneurs. The paper concludes by drawing attention to the
importance of incorporating multiple perspectives in future research.

Track 10
Corporate Social Responsibility and Age of Productivity: Upper Echelon Prospective
Abdullah Al Mamun, Qaiser Rafique Yassir, Dr. Michael Seamer, Dr. Mariano Heyden
What is the relationship between social responsibility and director age? To shed
light on this issue, we examine whether and how positive and negative corporate
social responsibility (CSR) events relate to the director’s age in Asian emerging
economies. This research provides encouragement for those interested in pursuing
the upper echelons perspective of Hambrick and Mason (1984). We found that the
demographic characteristics of top management teams particularly director age
having a significant relationship with corporate social responsibilities.
Demographic characteristics of directors are an important way to measure
individuals' cognitive bases; cognitive bases in turn combine to create certain team
abilities and tendencies, resulting in patterns in board decision outcomes.

Declining Industries in Emerging Economies and Firm Strategies
Hao Tan
An implicit assumption underlying the research of strategy in Emerging Economies
is that firms, being foreign or local, are competing in an environment where the
economy is growing, and growing fast. However, there are significant economic
disparities within individual emerging economies; and certain industries are in
decline for various reasons. This paper asks the question: “what are the strategic
options for firms in certain industries in emerging economies that are in decline or

face a prospect of decline?” To address this question, the paper discusses the
drivers, characteristics and implications of industrial decline to firm strategy in EEs.

Home Country Dynamics and Internationalisation
Chui Shiam Chan, Chinmay Pattnaik

This paper aims to explain the role of home country specific factors and their
impact on internationalisation. Extant IB research on home country effects do not
fully explain the multifaceted dynamics. Studies tend to treat home country effects
as unidimensional, unidirectional, stable and linear, based on the premise of
rationality and efficiency. Considering complexities among key actors, multiple
dimensions, responsiveness and institutional changes, we propose a home country
dynamics conceptual framework. We extend IB internationalisation process and
coevolutionary frames and draw on theoretical perspectives from global strategic
management, sociology, history and political science to enrich and fine-tune IB
research. The emergent analytical framework captures the interactions and
interdependencies among actors, institutions and markets in international
expansion. Our proposed model is conducive to investigating and addressing the
“how and why” questions of internationalisation from the home country
perspective. This paper contributes to theorising by offering multi-dimensional
lens as guidance for IB research agenda. This approach would yield deeper insights
and have implications for management strategy and government policies.

Organizational Slack as an Enabler of Internationalization: The Case of Large
Brazilian Firms
Jorge Carneiro, Vassiliki Bamiatzi, Tamer Cavusgil

The literature on Emerging Market Multinational Enterprises (EMNEs) has mostly
addressed Chinese and Indian firms, while there is scant research on multinationals
from Latin America. Using an in-depth case study of five leading Brazilian MNEs,
we find that the particular combination of organizational slack (of operational,
managerial, and financial nature) and home country conditions (e.g., regulation;
rising cost of doing business at home; exhaustion of profitable growth
opportunities in the domestic market–all leading to a desire for market
diversification) is largely responsible for intense, though late, international
engagement by these firms. In-depth interviews and information compiled from
independent sources lead us to advance several propositions as to why and how
organizational slack can be deployed for successful cultivation of international
market opportunities.

Political Ties, Proself and Prosocial Engagement, and Firm Performance: The Effects of
Institutional Development
Haijian Liu, Gracy Yang, Darline Augustine
This study examines the relationship between political ties and firm performance.
We posit that a firm’s engagement in proself and prosocial activities mediates the
effect of political ties on its performance. We further argue that the institutional
environment moderates these two intervening mechanisms differently, such that
as the institutional environment improves, the mediation effect via proself
engagement becomes weaker, whereas the mediation effect via prosocial
engagement becomes stronger. We found strong support for these ideas by
analyzing a surveyed sample of 363 small- and medium-sized firms (SMFs) in China,
and another sample of 2,780 publicly listed firms in China. Our findings shed light
on the inconclusive discourse regarding the strategic value of political ties on firm
performance with the improvement of the institutional environment.

The Chinese Business System and its Transitional Economic Model
Rui Torres Oliveira, Sandra Figueira
The emergence of China as one of the most important nations is undoubted.
However, the path-dependent business system that the country possesses may
challenge the transformation that Chinese institutions are trying to achieve. Using
the business system theory and empirical evidence, through a mixed-methods
approach, we explain the Chinese business system and how this will challenge
sustainable growth and the required transformation of a less dependent industrial
society. Our research suggests that the Chinese business system is still very
arrested due to its recent past, and the Chinese Communist Party has only partial
interest in improving some of the most important basis for the development of
modern enterprises. The institutions remain acting where they should not and do
not assure some of basis of contemporary societies. The lack of important
institutional arrangements, formal and/or informal, will dictate the next decade of
the Chinese economy, and unless important institutional changes occur, we argue
that China will not be able to retain their elevated levels of economic growth.

The Effect of Ownership Concentration and Institutional Distance on the Foreign
Equity Ownership Strategy of Turkish MNEs
Mehmet Demirbag, Ekrem Tatoglu, Tualy Ilhan-Nas, Tarhan Okan, Keith W. Glaister
We investigate how ownership concentration and institutional differences both
directly influence and moderate the equity-based ownership strategies of Turkish
MNEs. The findings suggest that the ownership concentration, which is an
important characteristic of ownership structure, has a partial effect on the level of

equity ownership. We find that there is no main effect of the largest shareholders
on the level of equity ownership, however, there is a direct effect for lower
shareholder concentrations. Although institutional distance variables have no
direct effects on equity ownership, they tend to moderate the relationships
between the ownership concentration and equity-based ownership strategy of
Turkish MNEs in their foreign subsidiaries. In particular, we provide evidence that
the regulative and normative dimensions of institutional distance affect the
strength of the relationships between equity ownership strategy of MNEs and
ownership concentration more so than the cognitive dimension of institutional
distance.

User Demographics, Service Quality and the Diffusion and Adoption of E-Government
Services: A Study in India
Sayantan Khanra, Rojers P Joseph

This study examines the impact of user demographics and service quality on the
adoption and diffusion of e-government services in the context of India, where a
number of e-government initiatives are enthusiastically embraced as of late to
promote transparency, responsiveness and efficiency in government services. The
study proposes to analyzes the users' perception about e-Government services and
investigate the key demographic and service quality variables that are most salient
to the Indian populace. The study’s findings would help government agencies and
decision makers in designing, updating, and promoting e-government services to
enhance public participation not only in India, but a several other digital economies
that are late-adopters of e-government services. The development of a robust
research model that would help to understand the relationship among the
demographic variables and service quality dimensions, and the willingness to adopt
e-government services is expected to be a major outcome of the study.

Track 11
Work stress and negative core affect: The effect of negotiator resilience on
negotiation outcomes
Brooke A Gazdag, Matthias Weiss, Martin Hoegl

Negotiations are a core element of organizational life and they are a daily occurrence
for many professionals. The role of affect has often been a focus of negotiations
researchers and the current study seeks to take these questions into the field with
a sample of negotiators and their daily negotiations experiences. This research
builds on previous findings regarding affect and negotiations and integrates the role
of negotiator resilience into the impact of affect on negotiation performance and
subjective value. Results of a diary study conducted with negotiation professionals
from diverse industries indicated that within-person negative affect and positive

affect had a direct effect on negotiation performance, while positive affect and
anxiety had a direct effect on subjective value. Furthermore, between-person
resilience had a positive and direct effect on negotiation performance. The
moderating effects of resilience were also investigated. The positive relationship
between positive affect and negotiation performance were reversed when
resilience was introduced as a moderator. When interacted with resilience, the
negative effects of anxiety became clearer such that anxiety decreased negotiation
performance and subjective value. These results point to a complex relationship
between resilient negotiators’ affect (positive, negative, anxiety) and negotiation
outcomes (performance, subjective value).

Track 12
Deregulation and Sustainability: Discursive, political and legal strategies before and
after a major industrial accident
Alex Bitektine
We use the case study of a major railway accident in Lac-Mégantic (Quebec,
Canada) to explore the interplay between the logic of deregulation, grounded in
neoliberal ideology, and the logic of sustainable development (SD). The study
shows that although the discourse of sustainable development is as prominent in
modern society as the discourse of deregulation, there are contexts where one
clearly trumps the other without any legitimate reason. The case of accident of Lac
Megantic presents an interesting situation where the logic of sustainable
development is limited to a ceremonial discourse by key actors, leaving the stage
for political and legal action as the primary mechanisms of social mediation. We
explore the consequences of the displacement of SD logic by the market logic not
only in firms, but also in the government. The regulatory and legal outcomes of the
crisis that we describe suggest that in extreme cases of deregulation, the
government delegates not only standard-setting and oversight functions, moral
dilemmas and difficult ethical decisions are also delegated to corporations. We
conclude with a discussion of socially acceptable limits of deregulation.

Growth Strategies and Institutional Constraints of Indian IT Multinationals Operating
in Australia: A Review of Literature and Exploration of Antecedents
Parth Patel, Ramudu Bhanugopan
Over the past decade, Indian multinational corporations have made a huge impact
in terms of their overseas operations in foreign countries, making India the second
leading foreign investor behind China. Much of the focus however has remained
on investing and operating in more traditional and established developed markets,
like UK, Europe or USA. Not much attention has been paid towards understanding
how Indian multinational corporations operate in newly emerging and developed

markets, like Australia. This paper presents a detailed account of the literature on
Indian IT firms and sheds light on their unique characteristics, and behaviour. It
provides particular insights into their IT services, major multinationals, outward FDI
policies and institutional constraints with regards to their operations in Australia.
The paper highlights the significance of India’s IT investment in Australia and trade
relations between the two countries.

Track 13
Control Variables in International Business Research: A Review and
Recommendations
Bo Bernhard Nielsen, Arpit Raswant

Control variables are commonly used in order to increase reliability and accuracy
of estimates of relationships among key variables in a study. Inclusion of controls
may help rule out alternative explanations or increase statistical power by reducing
variance in error terms and thus provide a more conservative test of hypotheses.
This study explores the use of control variables in associative studies published in
the leading international business (IB) research journals. The authors review a
sample of 173 empirical studies published in the top five IB journals over a three
year period from 2012-2014 with particular emphasis on how controls are justified,
specified and reported in IB studies. The findings suggest that while overall IB
studies are relatively on par with other management journals with regards to use
and reporting of controls, there is ample room for improvement. It was found that,
on average, approximately 90% of studies included only half of what we consider
Minimum Standard of Practice with regards to controls, whereas only slightly more
than a third (36%) of the studies met the 75% threshold. Moreover, less than half
(45%) of the studies across the journals met the 25% threshold of what can be
considered Good Standard of Practice. We provide specific recommendations to
authors, reviewers and editors on how to effectively identify, use and report
controls in IB studies.

Insights on how to effectively review quantitative IB papers: Panelists
Bo B Nielsen, Elizabeth Rose, Douglas Dow

The peer review process is widely used by academic journals to evaluate the quality
of manuscript submissions relative to the journals’ scholarly goals. In a similar
fashion, the major conferences, such as the Academy of Management Annual
Meeting, all rely on peer reviews to determine which papers to accept. While often
criticized as an imperfect process (e.g., Bedeian, 2004; Suls & Martin, 2009; Tsang
& Frey, 2007), it remains the bedrock for ensuring academic quality. Yet, despite
this, very few scholars are trained to review (Caliguiri & Thomas, 2013) and the
process is often seen as a necessary evil (i.e. a service to the community). As

important as the review process is in determining not only the progress of an
academic field but also people’s careers, it seems warranted to pay more attention
to it (Miller, 2006). Although equally important for qualitative research, given the
large proportion of quantitative papers in top journals, this panel strives to provide
insights and guidelines to help IB scholars systematically evaluate quantitative
research papers.

The Specificities of Interviewing in China
Rui Torres Oliveira, Sandra Figueira
Interviewing as part of a research effort involves much more than just the personal
interviewing skills of the researcher. The cultural context surrounding where the
interview is being conducted has an important influence over the whole
interviewing process and must be seen as critical. In this research we focus on
China as a specific cultural context by using an empirical critical reflection analysis
to explain the specificities of interviewing in China. We find that, from the request
for interviews until the post-interview stage, different specificities exist in a
Chinese context.

Track 14
China’s Outward Foreign Direct Investment (OFDI) – A Four-Cluster Perspective
Rui T Oliveira, Daniel Borgia
Recent patterns in outward foreigner direct investment (OFDI) by China and other
developing countries is challenging some of the preeminent theories on the topic.
In this empirical paper, we argue that no single existing theory of OFDI adequately
explains China’s pattern for investing overseas. Instead, our research suggests
through the integration of a multi-level unit of analysis that Chinese firms can be
categorized into four different investment clusters based on different rationalities,
objectives, and motivations. Or findings also suggested that while existing theories
apply to Chinese OFDI, this holds only for specific clusters for firms, not overall.

The Integration of Chinese state-owned enterprises in Australia
Hans Hendrischke, Wei Li, Doug Ferguson
Mainstream theory of ODI has been largely built upon the experience of
multinational investors from industrialised countries. There are inevitably gaps to
the experience of investors from emerging economies (Alon et al., 2012; Alon and
McIntyre, 2008; Buckley, et al., 2007; Child and Rodrigues, 2005). There is an
inherent variability to patterns of Chinese investment in developed economies and
developing economies; internal structure of Chinese firms and relations between

firms and firms, firms and governments, firms and communities are further
research questions. In this paper we analyse the investment motivations,
strategies, governance and operational behavioural characteristics of Chinese
state-owned enterprises that have invested in Australia.

Track 15
The revival of a traditional urban organization in Internet age in Beijing
Jessyca Xi Ju
In the Internet age, the “industrial incubator” model which originally rise on the
Internet have massively spread to the real world, and already evolved to different
forms of “industrial incubators” or "asset management company" in Beijing city.
The main features of this new industry model include: 1, their core competitiveness
is not capital, but social network. 2, its win-win business relationship between the
incubation platform and its customers, rather than the relationship of income
transfers. 3, In order to maintain customer profit growth, the most important task
of the incubation platform is to enhance the identity recognition between people
so as to develop the social integration. With a glance, the "asset management
company" model is totally modern, but actually it is already present in the ancient
Chinese city with the form of “Guild Hall”. We are seeing the revival of a traditional
urban organization today.

The Changes and Future Direction of China Traditional Festival
Fang Xiao

Traditional Festival is an important element of Chinese traditional culture. China
has changed since the 19c colonization. Many new things came to China and
traditions have been gradually phased out. Since 1949, particularly during the
Cultural Revolution, traditional festivals were criticized as old norms. Since 1980s,
the situation has changed. Following China joined the UN Protection on NonMaterial Cultural Heritage Treaty, the traditional festivals have attracted
government and citizen’s attention to revitalising such traditions. It is an historical
mark and needs to be investigated regarding their style and future development.

Key Issues and Main Perspectives in Research on Culture Selection in School Education
Ba Zhanlong

Culture selection in school education is an essential topic in the anthropology of
education. The central issue is about how to address the relationship between
modernity and diversity. Instead of pursing the topic through abstract reasoning,
anthropologists of education propose to situate school education in the specific
cultural context in which it is embedded. Adopting ethnography as a main research

strategy and inspired by other social science researches, such as pedagogy,
anthropologists have developed three perspectives which are the difference
perspective, the system perspective and the process perspective.

The analysis about Quality and safety supervision of fresh agricultural products based
on Social Governance
Jiang Qijun, Yu Jiawen
The quality and safety of agricultural products has always been the focus of
attention of the government and the public. In recent years, the E-commerce of
fresh agricultural products rapid developed rapidly, But the regulation of its
products and services are not yet clear. In this paper, we first analysis the Ecommerce status quo of the development of fresh agricultural products and the
main body of supervision, and then discussed the problem of fresh suppliers food
safety supervision. Finally, the paper put forward the regulatory framework of
fresh agricultural products quality and safety based on social governance, the
government, the media, the public and the fresh E-commerce merchant take co
governance mode to achieve the supervision of fresh agricultural products
business, the combination of key construction operation information platform and
multi regional cold chain distribution system. This has a certain practical
significance for promoting sustainable healthy development of E-electricity, and
ensure the fresh agricultural food safety.

The Challenges and Dealing Strategies on Adopting Big-Data of Social Governance
Yan Wang
Following the IT development, Big-data age is coming and it has significant impact
on politics, economy, culture and social development. Currently, China is
experiencing such transformation with usage of big-data concept, sharing
mechanism and R&D capability and facing challenges. We must speed up the
progress and fully utilize the capability in order to change the traditional social
governance model, and develop new ways in this regard.

Research on the MNCs’R&D Centers in China and Chinese Enterprise Technological
Innovation
Ye Xuan, Wei-Fu Zhang, Qiang Ding, Wen-Wu Zhang
With the development of global economic integration has been continuously
extended, China economic ushered in the spring, at the same time as the trade
between China and international close, many Multi-National Corporation will look
the Chinese land, many large international enterprises have entered the Chinese

market, the establishment of a branch in China corresponding, and the
establishment of more center of research and development, to a great extent,
China's enterprises to promote technological innovation in the development,
establishment of the Multi-National Corporation in the China R & D center are
analyzed, and on this basis to explore the influence of technology innovation
Chinese enterprises, finally discussed the future development of Chinese
enterprise technology innovation.

Research on the development trend of technology transfer from multinational
corporations to China
Qiang Ding, Wei-Fu Zhang, Ye Xuan, Wen-Wu Zhang

The deepening Economic integration drives the investment of multinational
corporations in China into a new world. This paper analyses the new characteristics
and new trend during the technology transfer from multinational corporations to
China. Results show that the development trends of multinational technology
transfer to China are: the consciousness strengthens, the internalization tendency
deepens, the level of technology transfer improves, the forms and substance of
technology cooperation constantly enrich. Thus proposing corresponding solutions
in order to adapt to the new development trend and promote the prosperity of
Chinese technology and economy.

Paths and Measures of Globalization of the Automobile industry in China
Wei-Fu Zhang, Ye Xuan, Qiang Ding, Wen-Wu Zhang

The main purpose of this paper is to analyze the ways and measures through which
the Chinese automobile industry explores international market. This paper mainly
uses empirical analysis and chooses Shanghai Automotive Industry Corporation as
a case to study the topic. Theoretically, this paper briefly reviews several major
ways of internationalization and points out their pros and cons. Realistically, it
describes ways of internationalization of Shanghai Automotive Industry
Corporation and problems in Chinese automobile industry. Finally, it offers several
suggestions to these problems. This paper found automobile market of developing
nations are not mature yet which results in lower qualification of entrance and
technical requirement, so they are more suitable for Chinese automobile
companies to set up new factories and obtain advantages. Compared with
developing countries, those developed countries are more mature who possesses
a complete set of production, sale and service system. Markets there are looking
saturated and competition is heating up. It is better for Chinese automobile
enterprise to slowly penetrate into through contract ways.

Thank you – to those behind the scenes!
A conference like ANZIBA does not happen without the tireless efforts of
many people behind the scenes! I would like to take this opportunity to
show my enormous appreciation and to say thank you to many of these
special people!
Best wishes for a wonderful 2017 ANZIBA Conference,
Prof Susan Freeman, ANZIBA 2017 Conference Chair
First, to all the ANZIBA 2017 Local Organizing Committee;
To our special keynote speakers, Professor Patricia McDougall-Covin,
Professor Tamer Cavusgil and Professor Peter Buckley; and our Welcome
Address, The Right Honourable Mr Martin Haese, the Lord Major, City of
Adelaide; Official “Kaurna Welcome”, Mr Michael O’Brien; Welcome
Reception, PVC Prof Marie Wilson;
To all our Track Chairs and Reviewers;
To our Doctoral Colloquium Convenors, Assoc Prof Greg Fisher and Prof
Tamer Cavusgil, Academic Panel, and Doctoral Presenters;
Sponsors, including Flinders University; Georgia State Atlanta; and the
Australian Centre for Asian Studies, and the School of Commerce,
University of South Australia;
ConSol – including Greg Vickers and Mandy Winter;
School of Commerce, University of South Australia including Prof Lin
Crase, Head of School, and the administrative support team, including
Dr Min Min, Bernadette Burgert, Vanessa Eley, Kimberlie Hancock,
Lauren Aikins, Neville Rankine, Kathryn Pickering and Doreen Michalski;
Catering including Aroma Café, Peter Lehmann Winery (Katelin Boase),
Langmeil Winery (Jonathan Bitters), Miss Maggies Barossa Style flowers,
and Hand Made Catering (Nicole Ramsey and Stuart);
Transport – Flagstaff Coaches (Nina Wright);

Finally, a BIG Thank you to a special group of Business School Doctoral Students –
Our “ANZIBA 2017 Conference Ambassadors”

The days leading up to the ANZIBA 2017 Conference (15-17 February) have been very
busy for a small band of our bright and immensely talented group of Business School
doctoral students - behind the scenes!

To make this year’s ANZIBA Conference proceed smoothly without any interruptions,
they have been involved in the signage for the conference and will act as troubleshooters for the managing of rooms/ tracks assigned to the presentations. As
trouble-shooters, they will not only contribute to the success of the ANZIBA 2017
program, but will also get a chance to listen to the many presentations and keynotes.
You will see them about with name tags that described them as “ANZIBA 2017
Conference Ambassadors” and they will be happy to help you with any of the
following:

Acting as an information-desk assistant for our assigned rooms/ tracks;
Helping the presenters set up their presentations, USB sticks, AV and
coordinating with IT if required; and
Casual house-keeping such as provision of water-bottles for the speakers etc.
They include:

1. Vaibhav Gupta, PhD. Candidate, School of Commerce, UniSA (Coordinator)

2. Frank Nyamrunda, PhD. Candidate, School of Commerce, UniSA

3. Ehsaan Nikookar, PhD. Candidate, School of Management, UniSA

4. Kalliope Choustoulaki, PhD. Student, School of Management, UniSA

5. Nida Farman, PhD. Candidate, School of Commerce, UniSA

6. Nurul (Fifi) Mohammad, PhD. Candidate, Business School, University of Adelaide

7. Luisa Antunes, PhD. Student, School of Commerce, UniSA

8. Wenjung Wang, Master by Research Candidate, School of Marketing, UniSA

9. Abdul Waheed Khan, PhD. Candidate, School of Commerce, UniSA

We would like to thank our official ANZIBA 2017 Conference sponsors

.

